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The best health plan is the one you 
don't have to think about ... 
Our members say that when it comes to 
health plans, their preference is the one they 
never have to use. But when they have to use 
it, it's there for them and they never have to 
worry about it. 
And that is the message of our new Brand 
advertising campaign, 
which kicked off this week 
and will run statewide 
through early July. The 
campaign, which includes 
new TV commercials, radio 
spots and print advertise-
ments, will run again in 
October. Their tone is 
warm and caring to 
reinforce the value of 
Blue Cross and Blue Shield of Florida in our 
members' lives. (Check out our new print ad 
on the reverse side!) 
Hola! 
For the first time, we've created TV and 
radio commercials especially for the Spanish-
speaking community rather than merely 
translating English ads into Spanish. We 
carefully chose the cast and content to make 
sure that our message resonates with this 
valued audience. The commercials will air on 
Spanish-only media outlets in the Miami area. 
The way it should be. 
The reassurance and dependability we provide 
to our friends and neighbors translate to "The 
best health plan is the one you don't have to 
think about." And that's the way it should be. 
Advertising and Market Communications put 
together a video with the new commercials that 
will be airing throughout the state. (The video-
less than 10 minutes long-
can be checked out for 
your group meeting by 
contacting Janet Holloway 




A brand new area 
launched on the Intranet 
last week offers a preview 
of the print advertisements and a schedule for 
our radio and TV commercials. You can view 
the site by going to the Intranet home page 
and clicking on "What's New." 
If you haven't already done so and if you 
have email access, you can download a 
unique Blue Cross and Blue Shield of Florida 
screensaver on to your computer ( an email 
with that also went out last week). See the 
Intranet site for details. 
Let us know what you're thinking. 
If you have any questions on Brand or the 
new advertising campaign, please share them 
via email at the Brand Communications mailbox. 
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